
PICTON HIGH SCHOOL 
Creating Opportunities Achieving Success 

YEAR 8 English 

Advertising 

Due Date: 

8ENG, 8ENS, 8ENJ, 8ENP, 8ENR - FRIDAY 22/3/19   

Mark: X/40 

SYLLABUS OUTCOMES TO BE ASSESSED: 

Assessment Name: Advertising 

Weighting: 40% 

EN4-2A - effectively uses a widening range of processes, skills, strategies and knowledge for responding to and 
composing texts in different media and technologies 
EN4-SC - thinks imaginatively, creatively, interpretively and critically about information, ideas and arguments to 
respond to and compose texts 
EN4-8D - identifies and explains connections between and among texts 

DIRECTIVES TO BE ASSESSED: 
Compose: To construct and create 

Respond: Say something in reply to 

Explain: Relate cause and effect; make the relationships between things evident; provide why and/or how 

TASK DESCRIPTION: 

PARTl 

Using technology, students are to compose a Television OR Print Media Advertisement for one of the products 

listed below: 
• A pair of shoes that makes you run faster
• A brush that changes your hair colour
• A spray that gives you an Irish accent
• A shirt that increases your strength
• A vial of Felix Felicis (luck potion)

Students can create their advertisement using !Movie, Movie Maker, PowerPoint or an alternate technology 

approved by their teacher. 

Students should submit a plan for their advertisement 1 week before the assignment due date. This could be a 

rough drawing, a storyboard, comic strip, script etc. 

Students will write and present a 3-4 minute speech which responds to the following statement. 

Advertisements use AIDA to persuade viewers to want a product. 

Explain how this statement is true for your advertisement and one other advertisement studied in class. 

In their response, students must critically discuss how AIDA, visual and language techniques have been used to 

persuade the viewer in their advertisement. They must also explain how these techniques connect their 

advertisement to one other advertisement studied in class. Students ARE NOT SELLING OR DISCUSSING THEIR 

PRODUCT in their speech. 

Check your assessment booklet for the PHS Assessment Policy 

1 



Students must effectively use PEEL paragraph structure in their speech to explain and critically assess their 

advertisement and use of AIDA. 

STUDENT CHECKLIST: 

Have You: 

Composed an advertisement for one of the LISTED products 

Used technology to create your advertisement 

Speech explains both your advertisement and the advertisement studied in class 

Submitted a draft of your advertisement to your teacher 

Written a speech that uses clear PEEL paragraphs that responds to the statement 

Practised your speech so you are confident in your presentation 

Check your assessment booklet for the PHS Assessment Policy 
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