
YEAR 9 COMMERCE 

ASSESSMENT TASK NOTIFICATION 

HSIE Faculty 
Topic: Consumer and Financial Decisions                                                           Task Number:  Assessment Task 1 
Date Due: Monday 8 April 9am- Week 11, Term 1 on CANVAS.                                                                
 

Outcomes to be Assessed:   
 
A Student: 
● COM5-1- Applies consumer, financial, economic, business, legal, political and employment concepts and 

terminology in a variety of contexts. 
● COM5-2 Analyses the rights and responsibilities of individuals in a range of consumer, financial, 

economic, business, legal, political and employment contexts.  
● COM 5-9- Works independently and collaboratively to meet individual and collective goals within 

specified timeframes. 

Description of Task: 
 
Scenario: You have received a substantial sum of money for your birthday. The relative that has given you the money 
will allow you to purchase whatever product you wish, however you will need to first collect information and create a  
presentation detailing why you have selected this particular product. 
 
You must include the following in your presentation: 

● A description of the product you wish to buy 
● The purpose of the product 
● Different types or models available including advantages and disadvantages of each, prices and where to buy 
● An analysis of the choice of product you will purchase from the different models and types discussed. 

Include any information about what has influenced your decision.  
 
Your presentation should be approximately 8-10 slides with information and pictures.  You will not be required to 
present this in class.  
 
 

 
Marking Criteria:  
You will be assessed on: 

● Your ability to select an appropriate product and identify reasons for your choice 
● Your ability to analyse different products and provide reasons for choice of a particular model 
● Your ability to use commerce terms and concepts 
● Your ability to write in your own words and reference accordingly 
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Marking Guidelines 

  
 
 

A 
 
 

● Clearly provides a detailed explanation of a product and the purpose of this product. 

● Clearly compares different models/types providing advantages and disadvantages for each, along with 

prices and where to buy in extensive detail. 

● Comprehensively analyses all information to provide a justified conclusion about the reasons why the 

particular product was selected, explaining any influence on the decision-making process.  

● Uses 8-10 slides with appropriate formatting and pictures that is engaging.   

  
 
 

B 
 
 

●  Clearly provides a detailed explanation of a product and the purpose of this product. 

● Clearly compares different models/types providing advantages and disadvantages for each, along with 

prices and where to buy.  

● Analyses information to provide a justified conclusion about the reasons why the particular product was 

selected, explaining any influence on the decision- making process. 

● Uses 8-10 slides with appropriate formatting and pictures that is engaging. 

  
 
 

C 
 
 

●  Clearly provides an explanation of a product and the purpose of this product. 

● Clearly compares different models/types providing advantages and disadvantages for each, along with 

prices and where to buy.  

● Provides some analysis of information to provide some justification about the reasons why the particular 

product was selected, explain any influence on the decision- making process. 

● Uses 8-10 slides that may contain some errors in formatting and pictures.  

 
 

 
D 
 

 

●  Provides an explanation of a product and the purpose of this product. 

● Compares different models/types providing advantages and disadvantages for each, along with prices and 

where to buy.  

● Attempts to make some conclusion about why this product was selected. 

● Uses 8-10 slides with some errors.  

 
E 
 
 

●  Provides some information about a product and the purpose of this product. 

● Provides examples of different models/types and may or may not provide advantages and disadvantages 

for each, along with prices and where to buy.  

● Sketches in general terms about why the product was selected and/or the influences on why the product 

was selected. 

● Makes some attempt at a google slide presentation 

Comments: 
 
 
 
 



 
 

 


