
 

Year 8 ENGLISH 

Advertising 

Due Date:  
Monday, 14th March 2022 (8ENL, 8ENN, 8ENP)  
Tuesday, 15th March 2022 (8ENC, 8ENT) 

Assessment Name: Advertising 

Mark: x/40 Weighting: 40% 

Task Description: 
 

Part 1 
Using technology, you will compose a Print Media Advertisement representing one of the products 
listed below: 

• A business 
• An article of clothing 
• A children’s toy 
• A car 
• A type of food/drink 

 
You can create your advertisement using CANVA, PowerPoint, Publisher or an alternate technology 
approved by your teacher. 
 
Part 2 
On the due date, in class, you will compose a reflection which demonstrates how you have represented 
and positioned your target audience using language and visual features.  
 
You must use the PETEL paragraph structure to explain how you have used AIDA, visual and language 
techniques in your advertisement. You will have 40 MINUTES to complete your reflection.  
 
SYLLABUS OUTCOMES TO BE ASSESSED: 
EN4-2A – effectively uses a widening range of processes, skills, strategies and knowledge for responding 
to and composing texts in different media and technologies 
EN4-5C – thinks imaginatively, creatively, interpretively and critically about information, ideas and 
arguments to respond to and compose texts 
EN4-8D – identifies and explains connections between and among texts 
DIRECTIVES TO BE ASSESSED: 
Compose: To construct and create 
Respond: Say something in reply to 
Explain: relate cause and effect; provide why and/or how 
STUDENT CHECKLIST: 
Have you: 

o Composed an advertisement for one of the LISTED products? 
o Used technology to create your advertisement? 
o Submitted a draft of your advertisement to your teacher? 
o Revised AIDA principles/target audiences for the in-class reflection? 

 

 

 



 

Marking Criteria – Advertisement GRADE 
- Effectively utilises technology to compose a highly engaging advertisement, 

demonstrating an outstanding understanding of the product, including its target 
audience. (EN4-2A) 

- Composes an effective advertisement that includes all elements of a Print Media 
advertisement, clearly demonstrating an outstanding understanding of AIDA. 
(ENA4-5C) 

 
A 

- Developed use of technology to compose an engaging advertisement, 
demonstrating an effective understanding of the product, including its target 
audience. (EN4-2A) 

- Composes a developed advertisement that includes most elements of a Print 
Media advertisement, clearly demonstrates a highly developed understanding of 
AIDA. (EN4-5C) 

 
B 

- Utilises technology to compose an advertisement that at times is engaging for 
the audience, demonstrating sound understanding of the product including the 
target audience. (EN4-2A) 

- Composes a sound advertisement that includes some elements of a Print Media 
advertisement, demonstrating a sound understanding of AIDA. Utilises some key 
elements within the advertisement. (EN4-5C) 

 
C 

- Utilises basic technology to compose an advertisement that may or may not be 
engaging, demonstrating limited understanding of the product, with a basic 
connection to the target audience. (EN4-2A) 

- Attempts to compose an advertisement that includes some elements of a Print 
Media advertisement, demonstrating a limited understanding of AIDA with 
elementary sophistication. (EN4-5C) 

 
D 

- Use of technology to attempt to compose an advertisement, demonstrating an 
elementary understanding of the product (EN4-2A) 

- Attempts to compose an advertisement, demonstrating an elementary 
understanding of AIDA. (EN4-5C) 

 
E 

 

Comment: 

 

 



 

 

Marking Criteria - Reflection Grade 
- Effectively explains how the advertisement utilises target audience, language 

and visual features to connect to AIDA. (EN4-8D) 
- Composes an effective PETEL paragraph using language appropriate to 

audience, purpose and form. (EN4-8D) 

 
A 

- Explains how the advertisement utilises target audience, language and visual 
features to connect to AIDA. (EN4-8D) 

- Composes a developed PETEL paragraph using language appropriate to 
audience, purpose and form. (EN4-8D) 

 
B 

- Soundly explains how the advertisement utilises target audience, language and 
visual features with some connection to AIDA. (EN4-8D) 

- Composes a sound PETEL paragraph using language appropriate to audience, 
purpose and form. (EN4-8D) 

 
C 

- Demonstrates a limited understanding of how target audience, language and 
visual features connect to AIDA (EN4-8D) 

- Attempts to compose a response with limited appropriateness to audience, 
purpose and form. (EN4-8D) 

 
D 

- Refers to the advertisement in an elementary way. (EN4-8D) 
- Attempts to compose a response (EN4-8D) 

 
E 

 

Comment: 

 

 


